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ABOUT
The Ag & Food Career Guide is a career resource for students and professionals across North 

America interested in careers within the industry. The guide provides branding recognition for elite 

ag and food organizations; a direct connection to students and professionals interested in ag and 

food careers; and educational content that engages and sustains readership.



The guide is published by AgCareers.com. Both U.S. and Canadian editions are available. The print edition reaches more 

than 30,000 people across North America.

Distributed by nearly 200 unique university and college ag departments, career services offices, 

and faculty. Also distributed by nearly 100 other educational organizations such as FFA, AFA, and 

Jobs for America’s Graduates (JAG).

AgCareers.com distributes the Career Guide at career fairs and industry events in a variety of 

industry sectors and across North America.

Advertisers also receive copies for distribution at tradeshows and career fairs.

Extended reach from digital editions: 

	 US Edition - https://www.agcareers.com/career-guide/2020/US/

	 Canadian Edition - https://www.agcareers.com/career-guide/2020/CDN/

Nearly 5,000 views per year and growing! Video pop-out included with full-page ad.*

Additional promotional exposure via social media to AgCareers.com’s network of over  

70,000 followers.

DISTRIBUTION

Exclusive branding in college & university emails distributed to nearly 7,000 North American 

college contacts for circulation to their students. Includes company logo and link to current job 

postings. Internship Connections 4/year; College & University Newsletter 2/year.*

*Available with full-page ads only.



The guide provides helpful career search advice with informational  

articles on resumes, interviews, references and other hot topics.

This variety of editorial content extends the shelf-life of the piece, and 

truly helps the publication become a guide for students as they go about 

their career search. 2020 articles included:

• 	 Beginner vs. Experienced Resumes

• 	 Building Your Productivity IQ

• 	 COVID-19 and the Agricultural Workplace

• 	 Help! I Don’t Know What I Want to Do

• 	 Rock Your Remote Workspace

• 	 Stand Out Answers to Everyday Interview Questions

• 	 The Changing Workplace

AgCareers.com frequently interviews employers for this content, and 

advertisers are given the first opportunity for input.

by Erika Osmundson, AgCareers.com Director of Marketing & Communications

I DON’T KNOW ABOUT YOU, but I’m 
tired of the “new normal”! There is very 
little normal about what has taken place 
due to the COVID-19 pandemic. From 
virtual learning and events to face masks 
and social distancing, this pandemic has 
thrown normal right out the window.

Now, not that it has been all bad. If 
we look for the good, we’re bound to 
find some. AgCareers.com recently held 
our Ag & Food HR Roundtable, and yes,  
it was virtual this year! Throughout the 
sessions, which covered high interest 
issues in recruitment and retention  
within the industry, presenters shared 
many positives. Positives that shed light 
on why the agriculture and food industry 
is where you want to work, even during 
the unprecedented times of a pandemic!

THE COVID IMPACT ON THE  
AGRICULTURAL WORKFORCE
There has been and continues to be a 
talent gap between the number of jobs 
available within the agriculture and  
food industry and the number of  
students coming out of colleges and 
universities that can fill these roles.  
Even with increased unemployment, the 
agriculture industry still has demand. For 
those that have technical skills or trade 
experience, the need is even greater. 

The pandemic highlighted the  
industry’s status of “essential.” We need 
few other professions as much as the  
one that feeds, clothes and fuels the 
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world. In this time of uncertainty, we 
found the general public stopping and 
noting their food and where/how it is 
produced. Clearly, the pandemic shed 
light on some supply chain bottlenecks, 
but from an opportunistic perspective; 
sizable areas for growth and change.

EMPLOYER PREPAREDNESS
Agribusinesses held steady. According  
to a recent AgCareers.com poll  
conducted as the pandemic hit, 94%  
of participating agricultural  
employers felt the organization had  
an above-average plan in place to  
deal with COVID-19. Employees that  
responded ranked their employers high  
in this category as well (73%).

While other industries such as travel/
leisure and retail services were taking 
tremendous hits to staff management, 
the agribusiness industry weathered  
the storm much better. Only 22% of  
participating employers in the 
above-mentioned poll stated that  
they needed to take action to manage 
their staff such as furloughs, layoffs, or 
reduction in hours.

We also saw recruitment and hiring 
maintain balanced levels. Seventy-six 
percent of employer respondents to a 
May poll said that they planned to  
continue with hiring as projected. 
Through the AgCareers.com network of 
clients we saw this trend play out. While 
we saw a slight dip of activity on the 

AgCareers.com job board at the onset of 
the pandemic, employers quickly settled 
and actioned on plans to move forward. 
Realizing that quality talent was available, 
and the needs of the organizations and 
operations couldn’t wait for the pandemic 
to pass.

INTERNSHIPS – WHAT WE LEARNED
While we know there were the  
unfortunate few who could not continue 
with their internship as planned, many 
agricultural employers were able to keep 
their programs going. From the poll, 59% 
of employers responding could proceed 
with their internship programs as planned 
this past summer. Another 10% had to 
make some alterations, like delaying start 
dates or reducing hours.  

But one of the biggest changes 
was notably that many interns found 
their program to be virtual! There were 
skeptics all-around—students unsure if a 
virtual internship would be  
meaningful and employers wondering if 
they could trust students to take on the  
accountability of a virtual internship.

What did we learn? The worry was 
for not. The employers and students that 
AgCareers.com talked with  
disproved the skeptics. Students could 
get value out of a virtual internship. Em-
ployers saw student’s step-up to the plate 
and prove they were up for the challenge.

We don’t know yet what next summer 
will look like, but this summer has  

COVID-19
AND THE AGRICULTURAL WORKPLACE

DURING THE COVID-19 GLOBAL 
PANDEMIC, the normalcy of your daily 
life was more than likely altered in some 
way. For many, this means working from 
home, schooling from home, staying 
at home. As much as you always loved 
coming home at the end of a long day, 
having no choice but to be home creates 
some less pleasant feelings. It has proven 
hard for many people to feel motivated, 
to separate life from work, and to see the 
level of productivity you would see in the 
office. Employees with AgCareers.com 
and Texas Tech University Career Center 
offered their advice for combating these 
issues and rocking your remote work.

HAVE A DESIGNATED WORKSPACE
Separating your work area from the rest 
of your living area will help to simulate 
the idea that you are going to work. 

Tori Coleman, Program Coordinator 
for the Texas Tech University Career 
Center, said having a designated work 
area has proven very helpful. “If you 
designate a space, you aren’t constantly 
clearing away or sharing the space for 
other purposes and can be fully focused 
when you are ‘at work.’” 

She said it will also provide some 
much-needed distance from the bed 
you’d rather be sleeping in and the couch 
that keeps calling your name. Coleman 
said the best-designated workspace is 
one that is out of the bedroom, away 
from the clutter, and in a well-lit area.

TAKE BREAKS
Donna Srader, Assistant Director of  
Texas Tech University Career Center,  
said working from home requires extra  
discipline she never considered before. 

“I have to force myself to stop and 
take breaks each morning and afternoon,” 
Srader said. “A short walk or 15 minutes 
spent outside reading can make a  
positive difference in my level of energy 
and enthusiasm.”

ACT LIKE YOU’RE IN THE OFFICE
Jessica Bartow, Talent Solutions Specialist 
with AgCareers.com, said it is important 
to act like you are going to go into the 
office. She said she wakes up early, does 
a workout, enjoys some quiet time, and 
dresses like she is going to work even 
though she works from a home office. 

“If I were to roll out of bed right before 
8:00, I wouldn’t be physically or mentally 
ready to tackle the day,” Bartow said. 

STAY CONNECTED TO COWORKERS
“Be intentional,” Bartow said. “Catching up 
about daily life can be more challenging 
when your coworker isn’t right next to 
you, physically.”

It may be more important than ever 
to check in on people. She said reaching 
out to coworkers gives them a chance to 
talk about how things are going outside 
of work. 
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CLARIFY WORK EXPECTATIONS
It can be especially difficult to navigate 
work hours when working from home. 
Every resource you need is at your 
fingertips 24/7. Does this mean you are 
expected to utilize those resources at 
every waking moment?

Bartow said she would recommend 
talking with your boss about remote 
workplace expectations. If your normal 
workday is from 8 to 5 but your office 
phone is at home, do you answer it 
outside those hours? 

Communication has always been 
important, but when working remotely,  
it is vital. Don’t be afraid to ask hard 
questions. Make sure you and your  
employer stay on the same page.

Working from home presents unique 
challenges that you must recognize and 
work to solve. It sounds nice to be able 
to stay at home every day until you must 
separate work from life in the confines of 
one building. Having your office just feet 
away from your bed can make “let me lay 
down really quick” a constant thought. 

Adjusting to stepping away from 
work when it means literally step, not 
get in your car and drive, can be hard. 
Finding the motivation to get ready is 
inherently difficult. Rocking your remote 
workplace means finding what is best for 
you and sticking to it. AG

rock your remote workspace
by Morgan Miller, AgCareers.com 2020 Marketing Intern

by Bonnie Johnson, AgCareers.com 
Marketing Specialist

YOU GOOGLE “resume templates”  
and find examples full of decades-long 
work experiences and glowing  
accomplishments. It’s sometimes  
daunting for students to build their first 
resume after viewing experienced  
professionals’ resumes. You may ask 
yourself where to start, or if you can even 
compete. 

Get your confidence in check, because 
there are a few very striking differences 
and expectations between beginner and 
experienced resumes. Students can really 
stand out with several resume techniques. 

Bill Baker, Talent & Culture Programs 
Lead for J.R. Simplot Company shared a 
positive aspect about new grads, “They 
typically don’t have bad workplace  
behaviors engrained yet; oftentimes  
more experienced workers know how to 
do one thing very well, but lack breadth.” 
He recommends, “Students showcase  
the variety of things they’ve done to 
learn new technologies and keep their 
skills sharp.”

Whereas professional resumes  
focus on work experiences and  
accomplishments, student resumes focus 
on education and skill development. 

LENGTH
Concise, to-the-point, and easily readable 
are vital characteristics for every resume, 
no matter your career stage. One-page 

resumes are recommended for those 
building their first resume, entry-level  
applicants, students, and recent  
graduates. If your resume spills over onto 
a second page, immediately think TMI. 
Cut the fluff, unnecessary filler words, 
and irrelevant information. 

EDUCATION
Education is front and center on the 
student or new grad resume and appears 
near the top. “Students and recent  
graduates should include their GPA if 
it’s above 3.0,” said Tom Heady, Leader 

– Campus Recruiting at Elanco Animal 
Health. “If a student leaves GPA off their 
resume, it can be misinterpreted as not 
good,” added Heady. 

On the other hand, there’s no need 
to advertise a GPA below 3.0, so keep it 
off. You may also include your major GPA 
if it’s likely to impress. Required resume 
data includes expected or actual  
graduation date, degree(s), and school. 
You may also add areas of concentration 
and special recognition. 

Traditional students may not possess 
extensive work histories, but classes also 
provide experience. Baker recommends 
that students, “Show projects and topics 
learned, not just your degree.” 

“Relevant coursework or projects 
that align to the role you’re applying for 
are crucial for students,” added Baker. 

Feature key courses and upper-level 
major-related classes that relate to the 
desired career pathway. 

In contrast, experienced professionals 
shift their education section toward the 
bottom of their resume and omit GPA, 
specific classes, and maybe even the 
graduation year.

EXPERIENCE
After you’ve been in the work world for  
a few years, the experience section  
really takes over most of the resume. 
Experienced professionals feature their 
experiences in reverse chronological 
order (most recent first) and typically 
omit high school or college jobs. 

However, part-time or summer jobs 
are often the bulk of experiences  
students can share. How do young 
professionals illustrate their valuable 
experiences in a resume? Filling in this 
section of the resume can be the most 
intimidating part for students. 

Certainly, highlight any work and 
internships related to your field of  
study and/or the potential job. All work  
experiences, no matter how  
inconsequential they seemed at the time, 
help you build valuable employability soft 
skills transferable to full-time work after 
college. “There are two ways to describe 
these jobs; sticking to the basics by  
minimizing the experience, or going >>>

BEGINNER VS. 
EXPERIENCED
RESUMES
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by Erika Osmundson, AgCareers.com Director of Marketing & Communications

YOU ARE ASSIGNED A TASK and you 
complete it. That’s productivity, right? 
Sure, that is the very basic sense of 
productivity, but like many things, being 
a productive employee means so much 
more!

Last year we explored ambiguity IQ 
(visit Career Guide under Resources 
on AgCareers.com). In this edition, let’s 
continue to build and get comfortable 
with another key employability skill that 
employers sometimes feel young  
professionals lack. Your Productivity IQ!

WHAT IS PRODUCTIVITY?
In its truest definition, it is the state or 
quality of producing something measured 
in terms of the rate of output per unit of 
input. Blah! What a completely boring 
definition unrelated to people and the 
workplace. When we look at productivity 
as it relates to the workforce it is huge for 
managers and leaders in business.  

Yes, you are a bit of an investment to 
the organization and they are measuring 
what they get out of you compared to 
what they put into you. It is important to 
remember that. But this isn’t to say you 
are just a cog in the wheel. Most  
employers understand productivity of 
employees directly results from the  
environment and culture of the  
organization.  

In this article, we’ll focus on ways that 
you can gain productivity experience, 
demonstrate your productivity standards 
to employers, and continue to build your 
productivity. 

building your
PRODUCTIVITY  IQ

>>>
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PRODUCTIVITY  
EXPERIENCE
Internships are the  
best way to gain  
and show your  
productivity  
prowess. This  
setting provides  
many opportunities  
to take on unique projects 
and work. You will have the  
opportunity to work through and  
develop strategies on how best to  
complete things. Watch others around 
you and your boss to see how  

PRODUCTIVITY MINDSET
Productivity and accountability go hand 
in hand. To be highly accountable, you 
must ask yourself what more can I do  
or offer. The same can be said about  
a highly productive employee. It isn’t  
just getting a list of assignments and  
working down the list in a literal manner.

Employers say that productive  
employees work through each task  
exploring ways to complete the task  
and find efficiencies. Thinking about  
how their actions could help or hinder 
others within the business.

Then once they finish, it isn’t  
“I’m done, I’ll go home.” It is seeking 
additional opportunities to learn, 
grow, and assist. Productivity  
is truly a mindset and you  
can be a highly productive  
employee if you choose 
to be! 

“productivity is truly

A MINDSET”

STAND  Out
by Jessica Bartow, AgCareers.com Talent Solutions Specialist

YOU MADE IT to the interview—congratulations! Have you ever wondered how to make yourself stand out among other  
interviewers? We asked some of our employers for their advice on common interview questions. Check out their recommendations 

17Ag & Food CAreer guide

Debra Defreece Director - enterprise recruitment | talent acquisition, wilbur-ellis

Jennifer struck talent acquisition programs & operations lead, corteva

where do you see yourself in 

five years?

Interviewers often ask this 

do you  have any questions for me?

Whether you have interviewed with one person in the 
organization or eight, always say “yes” and be prepared 
to ask a question. It shows that you are interested and 
engaged. If you don’t ask a question you are missing out 
on an opportunity to find out more about the company. 
You might ask what the greatest challenges are in the role; 
you might ask what the average day looks like. The best 
answers to this question come from listening to what the 
interviewer is asking you and then exploring that further 
with the interviewer. Such as, “From what you’ve asked,  
I get the sense that inventory control accuracy is a focus 
right now. Can you tell me what the challenges are in this 
area?” Be prepared for this question and be thoughtful.  
I am looking to see how curious you are and if you’ve paid 
attention during the interview. 

Can you tell me about a difficult work situation 

and how you overcame it?

This question is an example of a behavioral-based  
question and when responding, if the candidate can, in 
brevity, answer this “in-full,” that sets a candidate apart 
from the rest. When answering this question, use the 
STAR method: provide a situation, task, action, and result. 
To start, provide the interviewers a glimpse of what the 
situation was and what tasks are needed to overcome the 
situation. From there, detail the action you specifically took 
followed by the end result. Most candidates are good at 
detailing out the first three, but forget to relay the results. 
If you briefly detail all four, you will set yourself apart.

Tell me a little about yourself.

Many interviewers will ask this at the 
very beginning of the interview. This is done on purpose 
to help the candidate relax and become more comfortable. 
This is a great way for the candidate to set the tone of 
the overall process. The key to answering this question 
effectively is brevity. Before an interview, take the time 
to think about what you may want to say. Ensure that the 
information is work-related. Be succinct and thought-
ful in your response. A candidate who states they are a 
hard-working, organized, detail-oriented, team player 
will stand out more so than one that rambles on about a 
variety of non-work/position-related information. 

answers to everyday 
interview questions

to gain some inside tips from an employer’s perspective.

question to evaluate how your career goals fit into the 
role today and long-term. It’s always nice to find employ-
ees who will remain motivated and enthusiastic for more 
than a few months. I recommend that you are honest and 
sincere yet fairly general. Especially if you’re not sure about 
a five-year goal. Stress your interest in a long-term career. 
The interviewer wants to know that you want to settle in 
and grow so they see you as a good investment. Also, show 
enthusiasm in the job and the company. The interviewer 
wants to know that it’s an opportunity that is exciting 
to you and you’ll be as invested in the company as the 
company is in you! 
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EDITORIAL CONTENT

Special Feature:
CAREER SUCCESS 
KIT

The AgCareers.com Career 
Success Kit is a free  

The Career Guide features an advertisement for 
the Career Success Kit encouraging young  
professionals to subscribe online. Past  
subscription materials have included videos,  
infographics, white papers, and more.

This year, we are excited to partner 
with our friends at Agriculture 
Future of America (AFA) on content
and in encouraging student
subscriptions.

CareerSuccessKitsign up for the

Enhance your career development by 

signing up to receive relevant career 

advice delivered to your email!

This EIGHT-PART SERIES will include videos, 

infographics, tip sheets & more covering:

• Setting Yourself Apart in a Virtual Recruitment World

• What’s Worth Putting on Your Resume

• Effectively Cleaning Your Social Media

• Approaching the Job Offer with Personal Finance in Mind

• Workplace Dress Codes 101

• What a Performance Review is Really Like

• Transitioning from College to Career

• Six Competencies Young Professionals Need to Be Successful

Access the Career Success Kit now at https://bit.ly/agcsk2020

The first five students to sign up will be eligible for a virtual 

mock interview with an AgCareers.com staff member!

The next 20 students to sign up will receive a resume critique from 

AgCareers.com.

www.agcareers.com

agcareers@agcareers.com

Created in conjunction with Agriculture Future of America

subscription that students can sign up for  
that delivers relevant career search and  
preparation materials monthly.



The Ag & Food Career Guide is a resource for students and professionals highlighting the top businesses within the  

agricultural and food industries, and helps them to better understand all of the fantastic career opportunities available.

Who should advertise? 

Agriculture and food employers that are actively recruiting and hiring students and professionals for both internship and 

full-time positions.

What should you advertise? 

Organizations use their full-page ad to introduce their company to candidates, discuss their mission, inform readers about 

their internships, training programs and careers, tell candidates how to apply, and share contact information.

Online Reach for Added Exposure

As a thank you to our advertisers, we will additionally include the following:

•	 Company video pop-out windows included in online advertisement

•	 Career Guide Thank You banners on AgCareers.com homepage featuring logos of advertisers

•	 Advertisements shared on AgCareers.com social media channels

RESILIENT. COMMITTED. ESSENTIAL. 
At Christensen Farms, our essential role as food 
producers has never been more important. We 
are grateful for the local communities that keep 
agriculture and rural America strong, supporting 
one another in our noble purpose of providing food 
here and across the globe. 

If you are looking for a career opportunity and have 
a desire to be a part of our mission, apply today at:
www.christensenfarms.com/careers.

SWINE PRODUCTION INTERNSHIPS
Our swine production internship program offers 
hands-on experience in the company’s live 
production operations, allowing you to build 
a great foundation for a future in the swine 
industry. In addition to sow and nursery grow-
finish experience, you will gain exposure to other 
areas of the business, giving you a complete 360° 
perspective.

WWW.CHRISTENSENFARMS.COM

OTHER INTERNSHIPS 
• Research & Nutrition
• Business Development
• Human Resources
• Feed Operations
• Finance & Accounting

• Marketing
• Agronomy
• Animal Welfare
• Supply Chain
• Communications

www.claas.jobs

CLAAS, a family-owned global manufacturer of ultra-efficient agricultural equipment, is looking for people 
like you to make a positive change. With our latest CLAAS Academy addition, we’re looking to grow!

Committed to an international outlook and family values, CLAAS offers a work environment shaped by 
mutual respect and individual growth. We offer company paid family medical, dental and vision benefits, 
competitive wages, generous vacation packages, and 401(k) match.

Feed the world and fuel your career by becoming a part of a thriving international organization that 
embraces the latest technology and invests in the development of its employees. See how you can 
become a member of our CLAAS Team today!

Be Brighter.
Feed the world. Fuel your career.

Because many CLAAS 
employees come from Agricultural 
backgrounds, we tend to use our 
vacation days to go back home 
and work on the family farm. I 
really like that CLAAS is always 
thinking about the customers and 
their needs as many of us work 
our own fields alongside them.  
We are all in this together.

Why choose CLAAS?
As expressed by Alan, CLAAS North 
America Graduate Program participant, 

The all new CLAAS Academy is here! 
The 20,000-square-foot state-of-the-art facility, located in Omaha, Nebraska, will 
enhance the training experience for dealer technicians and bring additional training 
and certification programs to CLAAS employees beginning November 2020. 
Come grow with us!

From sustainable 
mining to family dinners, 
and everything 
in between, we're
Bringing Earth's
Resources to Life 
to help feed a 
growing population.

Are you ready to 
Contribute to 
Feeding Our World?

To learn more about our career opportunities, visit: careers.simplot.com Look for us on
elanco.com

Customers First,
Animals Always.

Since our start in 1954 and now as an independent 
company, Elanco (NYSE: ELAN) has continued working 
to empower all those concerned with animal health 
with the tools needed to help animals live healthy 
lives.

Our Promise
We will rigorously innovate to benefit our customers 
and improve the health of animals. 

For our Customers
We will be your advocate and continually earn your 
trust, improving the health of animals and creating 
value through innovative products, expertise and 
service.

Elanco and the diagonal bar logo are trademarks of Elanco or its affiliates.
©2019 Elanco
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ADVERTISEMENTS

SPECIAL OFFER! Internship Program Benchmark
Wonder what your interns really think about your program? The AgCareers.com Internship Program 

Benchmark will give you the candid responses you are looking for.

This two-part survey taken by your interns provides insights into their expectations heading into the internship and then 
their thoughts at the end. Conducted by third-party AgCareers.com, interns are more open and honest with feedback.

Get your individual results as well as an anonymous benchmark to other employer participants
 to compare your program to others.

With your Career Guide purchase, TAKE $100 OFF the Internship Program Benchmark!
*First-time Internship Program Benchmark customers only.



INVESTMENT & GUIDELINES

Advertiser
TIMELINE

JULY 1
Advertisement 
artwork due

JUNE 5
Advertisement  
commitment 
required

SEPTEMBER
Guide is printed
& distributed

Grow the talent pipeline to your organization, and connect with top candidates in the 

industry; participate in the 2021-2022 AgCareers.com Ag & Food Career Guide.

Your investment per full-color, full-page ad:

U.S. Edition		  $2,500 full-page      $1,700 half-pageU.S. Edition		  $2,500 full-page      $1,700 half-page

Canadian Edition	 $1,900 full-page      $1,250 half-pageCanadian Edition	 $1,900 full-page      $1,250 half-page

$1,000 deposit is required to hold your spot.
Space is available on a first come, first serve basis.

Advertising specs:Advertising specs:

Bleed Page Size — 8.375’’ x 11.125’’

   * Trim Page Size — 8.125’’ x 10.875’’

Half-Page Size — 7’’ x 4.875’’

All “live” matter should be within an inch of all edges. All graphics and photos used in creating the ad 

should be 300 dpi, CMYK files. Final press-ready, high resolution PDFs should be submitted when the 

ad is completed.

FULL-PAGE BLEED
8.375’’ W X 11.125’’ H

HALF-PAGE
7’’ W X 4.875’’ H



To reserve your spot, fill out the order form below, or contact:

AgCareers.com
agcareers@agcareers.com
800-929-8975

YES, reserve                 page(s) for my organization to participate in the  
2021 - 2022 Ag & Food Career Guide!

          US Edition                Canadian Edition                  Both

Company Name: 

Contact Name: 

Email Address: 

Phone Number: 

Mailing Address: 

If you prefer to mail or fax your information:

AgCareers.com
1531 Airport Rd.
Ames, IA 50010
Fax: 515.233.7187

RESERVE YOUR SPOT!
SPECIAL OFFER!

Reserve your spot in the 2021 
Ag & Food Career Guide and get 
$100 off of your subscription to 
the AgCareers.com Internship 

Program Benchmark!
Email agcareers@agcareers.com to 

take advantage of this offer.
*New Internship Program Benchmark 

customers only


