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ABOUT
The Ag & Food Career Guide is a career resource for students and professionals across North 

America interested in careers within the industry. The guide provides branding recognition for elite 

ag and food organizations; a direct connection to students and professionals interested in ag and 

food careers; and educational content that engages and sustains readership.



DISTRIBUTION

The guide is published by AgCareers.com. Both U.S. and Canadian editions are available. The print edition reaches more 

than 30,000 people across North America:

Distributed by nearly 200 unique university and college ag departments, career services offices, 

and faculty. Also distributed by nearly 100 other educational organizations such as FFA and Jobs for 

America’s Graduates (JAG).

AgCareers.com distributes the Career Guide at career fairs and industry events in a variety of 

industry sectors and across North America.

Advertisers also receive copies for distribution at tradeshows and career fairs.

Further reach to students and industry professionals gained from the availability of online editions 

of the Career Guides: 

 US Edition - https://www.agcareers.com/career-guide/2018/US/

 Canadian Edition - https://www.agcareers.com/career-guide/2018/CDN/

Additional promotional exposure via social media to AgCareers.com’s network of more than 40,000 

followers.

AgCareers.com
http://www.agcareers.com/employer-guide/2015/US/
AgCareers.com


The guide provides helpful career search advice with informational articles on resumes, interviews, references and other 

hot topics.

This variety of editorial content extends the shelf-life of the piece, and truly helps the publication become a guide for 

students as they go about their career search. 2018 articles included:

•  What Ag Employers Are Looking For Today

•  A Different Kind of VP

•  Customizing Your Resume

•  Inside the Job Interview

•  What You DON’T Have

•  Why Utilize Data & Digital Agriculture

•  Being Willing to Agvocate

•  Hindsight is 20/20

AgCareers.com frequently interviews employers for this content, and advertisers are given the first opportunity for input.

EDITORIAL CONTENT

by Kristine enning, AgCareers.com Creati e Marketing Specialist
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AGRICULTURE: something that means 
so much to so very few. Keegan Kautzky,  

irector of National ducation rograms 
for the orld Food rize Foundation, 
posed an excellent question at the  

 Ag areers.com Ag  Food H  
oundtable  “Agriculture is key to solving 

the world’s greatest problems, and it is 
not revered as it should be. How do we 
change that narrative ”

Those who work in agriculture or 
aspire to, know the countless benefits 
it produces and the fulfillment it brings. 

ecause those of us who are employed 
by the industry are so passionate about it, 
it can be difficult to have an effective  
conversation with an individual that 
doesn’t understand agriculture without 
emotions getting involved. How can we 
set the record straight  How can we 
encourage others to pursue agriculture 
as we have and we so desperately need 
others too as well  when they are  
uninterested or misinformed  

Treat this Ag areers.com Ag  Food 
areer uide as your toolkit for being an 

Agvocate. nderstand why it is  
important and beneficial to advocate for 
both the agricultural industry and  
agricultural careers, how to go about 
advocating, and the best resources for 
sharing agriculture with others.

WHY AGVOCATE
Have you ever overheard conversations 
that made you wonder if more people 
today think their food comes from the 
grocery store than the farm  r have you 
had someone tell you that your favorite 
food is not okay to eat because of the 
chemicals or antibiotics they’ve been 

“contaminated” with
“ ost of today’s population is at least 

three generations removed from the farm, 
yet we have seen an in ux in interest 
in the food we eat,” said iley agett, 

irector of Advocacy and overnment 
elations for the National FFA  
rganization. “ e know that when this 

Agvocate
B E I N G  W I L L I N G  T O

by Kacey oe s, AgCareers.com alent Solutions Sales Specialist

ARE YOU INTERESTED in applying for 
several positions but scared that you 
won’t stand out  The first thing you must 
understand is that a generic resume 
won’t cut it. Having a solid and  
customized resume is key to move on to 
the next stage of the hiring process. ost 
job seekers claim they do not have time 
to put together or update their resume 
for one job let alone every job they are 
applying for, but it is vital when thinking 
about making a job change. Taking extra 
time cra ing a customized resume will 
pay off in the end.

It takes about  seconds for the  
employer or hiring manager to scan your 
resume and decide if you are qualified or 
not, so standing out is a must. ost o en, 
we do not get a chance to speak with the 
hiring manager before we apply for the 
position, so it is important to take time 
analyzing the job description, picking 
out keywords and building your resume. 
Finding the right words and phrases to 
sum up your education, experience and 
skills is not always simple, but if you keep 
these things in mind, it doesn’t have to be 
overwhelming!

UNDERSTANDING THE JOB  
DESCRIPTION

efore you even think about touching 
your resume, you must first read and 
understand the job description. nce you 
read through the job description, read it 
again, but this time take note of the job 
title, duties responsibilities, and  
requirements. As you do this, pick out 
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keywords and phrases that stand out. I 
would recommend highlighting or  
underlining these keywords or phrases in 
the job description or even listing them 
out. nderstanding the job description 
will also help you cra  a perfect  
objective, if you choose to include one 
in your resume, by aligning your personal 
career objectives with key points from 
the job description.

KEYWORDS AND PHRASES
nce you have picked out the keywords 

and phrases, start organizing your  
education and experience and match 
them up with the key phrase and use 
similar language. Having similar language 
is important because the hiring manager 
will be able to pick those words and 
phrases out much easier than generic 
wording. ake sure you are careful with 
your word choice, this does not mean 
copy and pasting the job description 
in your resume. As you analyze the job 
description and pick out keywords, you 
may come across keywords or experience 
needed that you had le  out of the  
previous version of your resume, so take 
some time to think through all your  
experience and its relevance to the 
current job you are working on.

BE CONCISE 
There is nothing worse than a cluttered 
resume and that is one of the first things 
the viewer will notice. on’t be afraid to 
combine your experiences and skills. For 
example, if you worked for a company but 

held several different positions, instead of 
listing them individually, list them  
together or just pick the highest-level 
position. If you have skills that aren’t  
relevant to the job in which you are 
applying, feel free to leave them out. This 
way, the hiring manager is not taking time 
reading over things that are not  
important and skipping the skills that are. 

DON’T EXAGGERATE 
ven though you are picking out  

keywords and using similar language, it 
does not mean your resume should be 
exaggerated. ake sure your education, 
experience, and skills give an accurate 
depiction of your background and don’t 
get too carried away. You might make 
it to the interview round because of an 
impressive resume but once you get to 
the interview, it may be hard to back up 
what was written on the resume.  

GET CREATIVE
Think outside of the box when writing 
down your skills and experience. Take 
extra time to think and evaluate your past 
experiences. That one undergraduate 
research project, volunteer opportunity or 
even part-time job in college might come 
in handy someday and become relevant 
to a job you are applying for. 

Following these steps when generating 
a customized resume cannot guarantee 
you the job, but it will sure put you a step 
in the right direction and even ahead of 
other applicants. AG

customizing your
Sarah Hughes

DOUG RYAN
Kelly Reece

zach winterresume
by Erika smundson, AgCareers.com irector o  Marketing & Communications
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COMMUNICATION SKILLS, coping skills, 
time management skills...the list seems to 
go on and on when employers talk about 
young professionals entering the work 
world. ut, most of what is claimed to be 
a problem with this’ generation, are the 
same shortcomings of those that came 
before at this stage in their lives.

It is time to change the conversation 
from what we don’t have to what we 
do have! Let’s start with identifying the 
skills that young professionals need to 
develop and determine ways to enhance 
opportunities to hone those skills. Then 
let’s figure out how to demonstrate your 
achievements in those key areas.  

WHAT SKILLS EMPLOYERS WANT
Ag areers.com recently conducted a 
survey 2017 – 2018 Intern and New 

raduate iring & Compensation eport) 
with employers regarding intern and new 

graduates. ne focus area of this study 
was the importance of employability skill 
sets in the workplace for interns and 
new graduates. There are many studies 
out there around this topic, if you are 
interested in exploring. The results of the 
Ag areers.com survey aligned with what 
can be found in many of those reports.

This study looked at  key  
employability skills and asked employers 
to rank their importance as they  
looked at candidates for hire. The next 
section will dive into some of the top  
employability skills listed and how to 
develop and demonstrate these.

DEVELOPING & DEMONSTRATING 
THESE SKILLS

Teamwork
iven youth involvement in activities, 

sports, church, etc., it is hard to believe 
that most interns and new graduates 
wouldn’t have some experience with 
teamwork. n campus there are plenty 
of opportunities to be a part of a team  
projects, organizations, intramurals, you 
name it! et involved!  

The challenge is that during an 
interview, we get so focused on showing 
the interviewer what we can do that we 

rarely highlight our ability to be a  
productive team member unless 
specifically asked. eep this in mind as 
you practice your interview question 
responses. ra  a few responses to not 
only demonstrate your accolades but 
successes of teams that you’ve been a 
part of and your role within that team. 
Find balance here, don’t go extreme with 
the team talk, but demonstrate your 
teamwork abilities.

Verbal Communication
e could probably argue that this one 

has changed over time, with email and 
text and all the other fun social media 
pla orms. There are so many other ways 
to communicate that do sometimes 
seem easier, but let’s face it, can be less 
effective in many scenarios. The best way 
to develop verbal skills is just to practice 
and make sure you don’t fall back on 
your electronic communication too much. 

et out there  network, talk to friends, 
take a class that requires you to present, 
take a leadership role within a club, pick 
up the phone and call your grandma. Talk 
properly. Not like you’d text or shoot the 
breeze with a friend.  Think professional! 
The more you do it, the more you hone 
those skills. And the nice thing is that, 

WHAT YOU
DON’T
HAVE!

VVPPVPVVPV by onnie o nson, AgCareers.com Marketing Associate

hy do organizations care about   
mployers want happy employees.  

A strong value proposition helps a  
business attract talented employees. An 

 that is effectively implemented  
increases employees’ job fulfillment and  
encourages employees to stay.  

WHAT TO LOOK FOR
It can be overwhelming. eciding which 
potential employers to explore, which 
jobs to apply for, and eventually, what job 
offer to accept.

heck out an employer’s job  
advertisement, or career website and you 
may notice basic benefits including  
insurance, paid leave, and  
retirement k. However, most job 
seekers simply expect these to be includ-
ed in a minimum compensation package.  

Assessing an employer’s value  
proposition necessitates taking your 
evaluation beyond the basics.  ast the 
expected responsibilities, location, salary, 
benefits and education experience 
requirements, candidates tell us that a 
company’s value proposition is very  
important to them.  They want a company 
to “Tell me why I’d want to work here!”

A DIFFERENT KIND OF
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NOT VICE PRESIDENT, nor ost 
 aluable layer, we’re talking about an 
alternative  that you need to consider.  

  mployee alue roposition. You 
may be asking, “ hat’s that mean to 
me ”  is N T just another acronym 
you’ll use while messaging a friend or 
commenting on a social media post. In 
fact, unless you end up working in H , 
you may never use it. How can something 
that you won’t use be so important  

valuating , or an  
organization’s mployee alue  

roposition, is an important step in 
your job search, offer acceptance, and 
satisfaction as an employee. It’s doub ul 
a company will clearly state, “This is our 
employee value proposition...” ssentially, 
in return for your work performance, an 
organization’s value proposition answers 
the following questions

 hat will the employer offer you   
 hy would you want to work for 
their organization  

 hat unique programs does 
the employer provide   

 How do you feel about the 
business’ brand   

by Kristi Sproul, AgCareers.com Education & Marketing Specialist

WHEN I SET OFF FOR SCHOOL the 
best advice my sisters gave me was, “You 
don’t have to make all the mistakes on 
your own, you can learn from others’  
mistakes as well.” While my university 
years weren’t fault-free, at the time I felt 
like I had really checked all the boxes for 
collegiate success: summer work  
experiences, honor roll, scholarship  
recipient, and a job secured before  
graduation. However, as the expression 
goes “hindsight is 20/20,” meaning that 
when we look back we see what we 
could not see when we were in the past. 

There will likely be no other time in 
your life that you have the freedom to 
explore outside of your comfort zone like 
you do while in school. With that in mind, 
here’s what I wish I would’ve known; 
consider this your opportunity to learn 
from others! 

TAKE THE SUMMER WORK  
EXPERIENCE 1,000 MILES AWAY.
It may seem scary and hard to imagine 
being so far away from what you’re  
familiar with, but what a cool  
opportunity! You get to experience 
another part of the country, likely on your 
employer’s dime, and it’s only temporary. 
We tend to grow the most when we are 
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put in unfamiliar situations. I waited until 
graduate school to take the job far away 
and realized then I should have done it a 
lot sooner! 

GO TO THE CAREER FAIR, EVEN AS A 
FRESHMAN. 
Few organizations offer summer work 
experiences to freshmen, so you may 
wonder if it’s even worth your time to 
attend the career fair. I promise you, it 
is. Approach the companies that interest 
you and ask them what type of things 
you can be doing as an underclassman 
to prepare yourself to be a competitive 
applicant when the time comes. Start 
building these relationships early and 
you’ll be remembered. 
 
DRESS FOR CLASS LIKE YOU MAY 
MEET YOUR FUTURE BOSS. 
You never know when a guest speaker 
will show up and be the contact you 
need to open doors for your future. Now, 
if you approach that speaker in your 
pajama pants and “beer pong champion” 
t-shirt you’re not going to be taken very 
seriously. I am not saying you must be 
in business casual attire every day, but 
at the least take a shower and put on an 
outfit that doesn’t double as gym wear. 

BLOW OFF SUMMERS ARE NICE, BUT 
WORK EXPERIENCES ARE BETTER. 
You’ve worked hard, and spending a 
summer at the pool seems well deserved. 
The problem is, that time off is difficult to 
spin for a resume. The experiences you’ll 
have with a summer work experience will 
be rewarding and will give you insight 
into your future career. 

YOUR PEERS WILL EVENTUALLY BE 
YOUR COLLEAGUES. 
There will be people in university that  
you don’t click with and that’s okay.  
Remember, however, that agriculture is a 
small world. The likelihood of you having 
to interact with the people you went to 
school with in the professional world is 
very high. Treat everyone with respect 
knowing that you may need their  
cooperation for a work-win in a few years.

Ask anyone who’s been in the working 
world for a while what they wish they 
would have known while in university 
and you’ll likely get a different answer 
from each. So, ask the question! Learn 
from others’ experiences to help make 
your journey successful. AG

20/20
HINDSIGHT IS
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The Ag & Food Career Guide is a resource for students and professionals highlighting the top businesses within the  

agricultural and food industries, and helps them to better understand all of the fantastic career opportunities available.

Who should advertise? 

Agriculture and food employers that are actively recruiting and hiring students and professionals for both internship and 

full-time positions.

What should you advertise? 

Organizations use their full-page ad to introduce their company to candidates, discuss their mission, inform readers about 

their internships, training programs and careers, tell candidates how to apply, and share contact information.

Online Reach for Added Exposure

As a thank you to our advertisers, we will additionally include the following:

• Company video pop-out windows included in online advertisement

• Career Guide Thank You banners on AgCareers.com homepage featuring logos of advertisers

• Advertisements shared on AgCareers.com social media channels

GROW YOUR CAREER WITH US. 
With over 50 years of experience and 900 retail locations in the US, 
Nutrien Ag Solutions, formally CPS, wants you to GROW with us.

FIND MORE INFORMATION AT WWW.NUTRIEN.COM/CAREERS.

THE FUTURE
STARTS

NOW Other places may 

offer you a job. At 

Elanco, we’re offering 

you a chance to dream 

bigger. If you’re a 

visionary with a 

passion to solve our 

greatest challenges 

and advance a 

vision of food and 

companionship 

enriching life, see 

what’s possible at  

Elanco.com/careers.

ANYTHING 
    IS POSSIBLE

BE THE CHANGE

BE A       VISIONARY

       VISIONARY

INNOVATE

DREAM
 BIG

Elanco and the diagonal bar are 
trademarks owned or licensed 
by Eli Lilly and Company, its 
subsidiaries, or affiliates.

© 2016 Eli Lilly and Company, 
its subsidiaries or affiliates. 
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Feed the World.
Fuel Your Career.

www.claas.jobs

There are 7.6 billion people in this world. Join a company that helps put food on their tables, fuel in their vehicles 
and fewer emissions into their environment. CLAAS, a family-owned, global manufacturer of ultra-e�cient 
agricultural equipment is looking for people ready to make a positive change. 

CLAAS is committed to an international outlook and family values. We oer a work environment shaped by 
mutual respect and individual development. Opportunities are available in a wide variety of fields, from local 
manufacturing to experiences abroad. We oer company paid family medical, dental and vision benefits, 
competitive wages, generous vacation packages, and 401(k) match.

9137-CLA CR2 Career Guide Ad_USA_2018.indd   1 6/28/18   12:49 PM

run deep
Our roots

Chances are, you’ve seen us around the house, or around the yard. In the store, or even out in 
the field. In fact, families and farmers have turned to Bayer for six generations and counting. 

Because for over 150 years, we’ve been right by your side. Advancing the health of the people, 
plants and pets you love.

Thank you for trusting us, then and now.

bayer.us @BayerUS bayerus

ADVERTISEMENTS



Grow the talent pipeline to your organization, and connect with top candidates in the industry; participate in the 

2019-2020 AgCareers.com Ag & Food Career Guide.

Your investment per full-color, full-page ad:

U.S. Edition  $2,500

Canadian Edition $1,900

$1,000 deposit is required to hold your spot.
Space is available on a first come, first serve basis. Only full-page ad sizes available.

Ad Reservation & Materials Deadline:   June 17, 2019

Advertising specs:

Bleed Page Size — 8.375’’ x 11.125’’

 * Trim Page Size — 8.125’’ x 10.875’’

All “live” matter should be within an inch of all edges. 7’’ x 10’’ is the “safety area.”

All graphics and photos used in creating the ad should be 300 dpi, CMYK files. Final press-ready,  

high resolution PDFs with the bleed pulled (crop marks included) should be submitted when the  

ad is complete.

1 page bleed
8.375’’ w x 11.125’’ h

1 page
8.125’’ w x 10.875’’ h

* Trimmed Page

INVESTMENT & GUIDELINES

AgCareers.com
files.Final


To reserve your spot, fill out the order form below, or contact:

AgCareers.com
agcareers@agcareers.com
800-929-8975

YES, reserve                 page(s) for my organization to participate in the  
2019 - 2020 Ag & Food Career Guide!

          US Edition                Canadian Edition                  Both

Company Name: 

Contact Name: 

Email Address: 

Phone Number: 

Mailing Address: 

If you prefer to mail or fax your information:

AgCareers.com
1531 Airport Rd.
Ames, IA 50010
Fax: 515.233.7187

RESERVE YOUR SPOT!

AgCareers.com



